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CONNECTING YOU WITH LAW 
FIRM DECISION-MAKERS

Briefing magazine gets your brand and message in front of 
decision-makers in legal business management, and it influences 
their decisions. Briefing readers use your content to build buying 
shortlists and business cases, and in training and conversation

42%

39%

25%
15%

of Briefing readers have 
used the magazine’s content 
to create or back up a 
business case

Briefing readers have 
used the magazine’s 
content when 
researching a product 
or service their firm is 
considering buying, or 
in assembling a buying 
shortlist

of Briefing readers 
have added a company 
to a research or buying 
shortlist after reading 
about them in the 
magazine

of Briefing readers have 
contacted a company as a 
result of seeing them in the 
magazine

53%
of readers  
have used the 
content in 
Briefing to 
explain 
something to 
someone in 
their firm or 
provide training

80%
of readers say they’ve  
raised a topic or subject 
they’ve read about in Briefing 
later in a meeting with peers  
or the firm’s board

WHY CHOOSE BRIEFING
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34%

30%

of readers ‘often’ or 
‘always’ read some 
sponsored editorial

of readers ‘always’ 
or ‘often’ read all 
sponsored editorial

BRIEFING IN NUMBERS – 
CIRCULATION, READERSHIP, 
REACH AND ROLES

Print 
readership 
(incl pass on) >3,200

>1,900

>4,200 

Print 
circulation

Digital 
subscribers

70% 100%
of readers are 
director or C-level

of top-100 law firms 
reached in print

WHO READS BRIEFING?

ADMINISTRATION AND 
OPERATIONS 18%

RISK 6%

 
KNOWLEDGE 6%

OTHER 7%

IT 13%

HR 11%BUSINESS 
DEVELOPMENT 6%

MANAGEMENT 8%
MARKETING 10%

 
FINANCE 15%

WHY CHOOSE BRIEFING
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CONFERENCES

Briefing Strategic Leaders is the only event 
designed to engage and inspire forward-
thinking strategy and business focused solutions 
for senior leaders in top-tier law firms.

 
BRIEFING STRATEGIC LEADERS 
CONFERENCE IN NUMBERS

Briefing 5P focuses on how law firms can break 
down silos to improve business performance in a 
challenging market. It will explore how to get your 
people to understand and use the flow of data across 
the business to improve pricing, up your pitching 
game and meet client expectations, and how to make 
the most out of project management and process 
improvement by utilising new technology. 

Hear from experts inside and outside of the legal 
sector about how to be at the cutting-edge and drive 
profitability.

CONFERENCES

WHO ATTENDS BRIEFING STRATEGIC 
LEADERS?

• COOs 

•  CFOs/finance directors

•  Directors of administration

•  Managing partners

•  Senior partners

•  Global people leaders

•  Practice area/sector COOs

•  Heads of strategy, process improvement, legal 

project management

90+

100+

senior-level  
attendees

senior-level  
attendees

50+

33+

law firms

top-tier law firms 
represented in 2017

BRIEFING 5P IN NUMBERS

WHO ATTENDS BRIEFING 5P?
 

Business services leaders with unique titles, plus:

• BD experts

• Marketing specialists

• Finance and pricing experts

• Project managers

• Heads (ops, IT, finance, transformation)

• Directors (ops, IT, finance, transformation) 

• HR experts
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EVENTS RATE CARDS

• Two sponsor passes to attend the entire event
• Branding on exhibition stand (supplied by Briefing)
• Attendance at networking lunch
• Delegate pack profile with logo
• Sponsor mention in event welcome speech
• Access to delegate list for sales and marketing after the event

• Sponsor’s logo/name to feature in all online (including event website 
and Briefing), print and email (including LSN.co.uk newsletter) event 
marketing/ad campaigns
• Sponsor’s logo to feature on event materials, signage and 
presentation header slide (where possible/applicable)

SPONSORSHIP 

OPPORTUNITIES

CORE SPONSORSHIP OPPORTUNITIES   £10,000 + VAT 

OPTION 1 – VIP SPEAKER
Opportunity to speak/put forward a case study client (subject to 
approval from Briefing) in the plenary session

OPTION 2 – EVENT REPORT SPONSOR
Branding throughout event, audience polling and on audience 
engagement technology on the day, and branding and advertising and 
comment in the post-event conference pull-out report supplement 
published to the whole Briefing magazine audience

OPTION 3 – EXECUTIVE LUNCH
Exclusivity of a private sit-down lunch for 8 – 10 hand-picked delegates

All headline sponsor packages include the following: 
• Two additional sponsor passes to attend the entire event
• Premium placement full-page delegate pack display advert
• One pass for a law firm client of the sponsor to attend the entire 
event (must be a new booking and not a previously registered 
booking)
• Opportunity to distribute sponsor-branded pens or mints or similar 
(sponsor to supply) with delegate packs

HEADLINE SPONSORSHIP   £15,000 + VAT 

ADDITIONAL SPONSOR ATTENDEE PASS (Subject to availability)

FULL-PAGE ADVERT IN THE DELEGATE PACK

SPEAKING ON THE AGENDA
• Panel speaker – opportunity to join one of the panel discussions 
• Stream session – put forward a client case study/workshop for a select group of the audience
• Table leader – opportunity to be one of the limited number of table/session facilitators in our interactive 
sessions

CHAMPAGNE BREAKFAST
An exclusive breakfast before the conference begins for 8 – 10 delegates, hand-picked in advance by you

PHONE CHARGING POINT AND WIFI PROVIDER
Includes a branded charging point in the main networking room for delegates to use, plus your company 
name as the WiFi password 

EXCLUSIVE LANYARD/BADGE SPONSOR 
Have everyone in the room looking at you

CHAMPAGNE RECEPTION 
Celebrate the success of the day and cement relationships made during the conference over a glass of 
bubbles

UPGRADED BRAND AWARENESS 
Bring your own coffee station, sweet stall or food truck for a more exciting break experience

£1,500+VAT

£500+VAT

£2,000+VAT

£6,000+VAT

£3,000+VAT

£2,500+VAT 

£2,000+VAT

£1,500+VAT

  SEE BELOW PRICING SPONSORSHIP ADD-ON OPTIONS
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ADDITIONAL SPONSOR ATTENDEE PASS (Subject to availability)

FULL-PAGE ADVERT IN THE DELEGATE PACK

SPEAKING ON THE AGENDA
• Panel speaker – opportunity to join one of the panel discussions 
• Stream session – put forward a client case study/workshop for a select group of the audience
• Table leader – opportunity to be one of the limited number of table/session facilitators in our interactive 
sessions

CHAMPAGNE BREAKFAST
An exclusive breakfast before the conference begins for 8 – 10 delegates, hand-picked in advance by you

PHONE CHARGING POINT AND WIFI PROVIDER
Includes a branded charging point in the main networking room for delegates to use, plus your company 
name as the WiFi password 

EXCLUSIVE LANYARD/BADGE SPONSOR 
Have everyone in the room looking at you

CHAMPAGNE RECEPTION 
Celebrate the success of the day and cement relationships made during the conference over a glass of 
bubbles

UPGRADED BRAND AWARENESS 
Bring your own coffee station, sweet stall or food truck for a more exciting break experience

£1,500+VAT

£500+VAT

£2,000+VAT

£6,000+VAT

£3,000+VAT

£2,500+VAT 

£2,000+VAT

£1,500+VAT

EVENTS RATE CARDS

• Two sponsor passes to attend the entire event
• Branding on exhibition stand (supplied by Briefing)
• Attendance at networking lunch
• Delegate pack profile with logo
• Sponsor mention in event welcome speech
• Access to delegate list for sales and marketing after the event

• Sponsor’s logo/name to feature in all online (including event website 
and Briefing), print and email (including LSN.co.uk newsletter) event 
marketing/ad campaigns
• Sponsor’s logo to feature on event materials, signage and 
presentation header slide (where possible/applicable)

SPONSORSHIP OPPORTUNITIES

CORE SPONSORSHIP OPPORTUNITIES   £8,000 + VAT 

OPTION 1 – VIP SPEAKER
Opportunity to speak/put forward a case study client (subject to 
approval from Briefing) in the plenary session

OPTION 2 – EXCLUSIVE EVENT REPORT SPONSOR
Branding throughout event, audience polling and on audience 
engagement technology on the day, and branding and advertising and 
comment in the post-event conference pull-out report supplement 
published to the whole Briefing magazine audience

OPTION 3 – EXECUTIVE LUNCH
Exclusivity of a private sit-down lunch for 8 – 10 hand-picked delegates. 

All headline sponsor packages include the following: 
• Two additional sponsor passes to attend the entire event
• Premium placement full-page delegate pack display advert
• One pass for a law firm client of the sponsor to attend the entire 
event (must be a new booking and not a previously registered 
booking)
• Opportunity to distribute sponsor-branded pens or mints or similar 
(sponsor to supply) with delegate packs

  SEE BELOW PRICING SPONSORSHIP ADD-ON OPTIONS

HEADLINE SPONSORSHIP   £15,000 + VAT 
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PUBLICATION 
SPECS

TECHNICAL 
GUIDELINES
 

Please supply ads as 
CMYK high res PDFs

Images should be 300dpi 
at 100%

No spot colours or 
Pantones

Please apply 4mm bleed

Supply with cropmarks

IMAGES

Should be supplied as 
300dpi high res JPG/TIFF

 

TRIM SIZE 210 X 297
BLEED SIZE 218 X 305
LIVE AREA 200 X 287

TRIM This is the final size of the issue after the ‘bleed’ 
has been cut off.

BLEED This is the portion of your design that will be 
trimmed off when the magazine is cut to the final size. Its 
purpose is to make sure your design or image reaches 
right to the very edge, leaving no unsightly white edges.

LIVE AREA This is an area inside the ‘trim’. The safe 
area is kept well away from the blade and so this is where 
you should place your most important information or 
sections of your design. Anything outside of this area 
runs a risk of being cut off! 

FULL PAGE
TRIM SIZE 210 X 297

HALF PAGE
VERTICAL 105 X 297

HALF PAGE
HORIZONTAL 210 X 148.5

STRIP
HORIZONTAL 187 X 50

YOUR 
BRILLIANT 

IDEA 
GOES 
HERE

ADVERTISING SPECIFICATIONS



SALES@BRIEFING.CO.UK

WWW.BRIEFING.CO.UK

mailto:SALES@BRIEFING.co.uk
http://www.lsn.co.uk/briefing

